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New email templates and a system for 
AB testing to help improve click rates
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Due to high workload, marketing emails often repeated text from the 
event websites, resulting in long emails and less consideration of UXSummary • audience include world-leaders & celebrities 

• previous templates ignored audience insights



By analysing over 150+ marketing emails for patterns, I learnt that the 
most successful companies used the same UX best practises for web Research • focus on key selling points & being concise 

• reducing cognitive load, and providing clarity



Through collaboration and user research, I then developed a library of 
templates & components that were faster, and included UX insightsStrategy • planned and tested with lo-fi & hi-fi mockups 

• developed library to be intuitive and flexible 
• built to the needs of marketers and users



I then developed systems for AB testing, to iterate and validate 
design decisions. Leading to further improvements over timeDesigns • created spreadsheet to track emails & testing 

• tested variations of layouts, CTAs, imagery 
• reported findings & updated templates



Redesigning emails 
for FT Live through UX 
practises & insights

Helped increase CTOR from 7.5% to 19.8% via AB testing & UX insights

Won ‘Employee of the Month’ from marketer nominations

Created the templates for 22,500,000+ emails now delivered

Outcome



A new modern website to help a small  
HR business reach bigger audiences
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Protea Solutions approached me to build them a website, aiming  
to expand their business and reach potential customers onlineSummary • Marion wanted to increase course signups 

• audience of HR professionals and teams 
• opportunitity to learn & test new skills



I learnt that the competition were overlooking the new browsing 
habits and expectations of today’s users, and its target audienceResearch • over 50% of users now browse on mobile  

• competition unoptimised for all devices  
• overlooking the needs of their audience



Opportunities were then explored during client meetings  
from discussing the competitive analysis and their audienceStrategy • prioritised hero sections, unique selling points  

• sketched information architecture & CTAs 
• focused on hierarchy and digestible content



Designs were explored using wireframes and lo-fi & hi-fi prototypes, 
with Hotjar and Google Analytics to inform and test our decisionsDesigns • Heatmaps > scroll indicator & picture links  

• Recordings > navigation, hierarchy & type  
• HTML/CSS skills now helpful for hand-off



A modern website  
for a small business  
to expand online

Now know how to create more realistic designs for hand-off

Learnt HTML / CSS to build a fully responsive website

Developed from scratch, tailored to the client’s requests

Outcome



An app to help creatives excel, through
gamifying scientific insights and research
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This project was designed to help creatives address the biggest 
and most common issues experienced with creative blockSummary • informed by psychology and neuroscience 

• addresses motivation, wellbeing, distractions  
• creative improvements in under two weeks 



I discovered consensus across historic, scientific and qualitative 
research that relaxation and novel connections were key solutionsResearch • testimonies and studies from 1940s to 2018 

• survey from different creatives with 120 results 
• artists, designers, writers and architects etc 



My research was then translated into visual forms to categorise
the information, and tested through exploring idea generationStrategy • personas from qualitative & quantitative data 

• tested ideas through criteria used in studies  
• created 250+ initial ideas from experimenting



Once I had a final idea addressing the painpoints and solutions of my 
audience, I designed the brand and user flows to inform my workIteration • branding symbolises the key insights  

• user flows based off real audience goals  
• informed necessary features and UX



An app for creatives 
of all types to help  
free their creativity

Learnt how our minds process information

How we make decisions, and how to motivate them

How to scientifically improve our creative muscles & ideas

Outcome



Various projects I’ve worked on as  
a UX Designer and Freelancer



An interactive leaflet 
to help the wellbeing 
of UWL’s students

Collaborated with University of West London

Leaflet was published on website and social media

Helped deliver additional content for instagram

Freelance Project



A new app for skill 
sharing to help men 
with loneliness

Informed by local health experts and charities

Offers insights overlooked by current health services

Provides healthier coping habits & income opportunities

Personal Project



A range of digital 
assets for the launch 
of a vitamins brand

Helped design labels and packaging for 6+ vitamins

Delivered successful Google and Amazon adverts

Assisted with FIGHT webpages and images for Amazon

Freelance Project



To work together or 
learn more, contact  
me below now.
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